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Abstract : Due to globalization rapid development of 
technology online shopping plays vital role in present 
scenario. It is a form of electronic commerce which 
allows consumers to directly buy goods or services 
over internet using a web browser or a mobile app.It 
encompasses a wide variety of data, systems and tools 
for online buyers and sellers including mobile 
shopping and online payment encryption. The 
objective of this research is to know the customer 
preference towards online grocery shopping, the most 
preferred platform by customers for online grocery 
shopping and study the factors influencing customer 
preference towards online grocery shopping. Both 
primary and secondary data are used in this study. 
The primary data has taken from 100respondents in 
Hyderabad through a standardized questionnaire. The 
secondary data was gathered from government, 
websites, news articles, periodicals and journals. 
 
Key Words: Online shopping, grocery, Customer, 
Awareness, purchase 
 

I. INTRODUCTION 
 
One of the most essential necessities in everyone's 
life is groceries. This generation has high 
expectations for food, groceries, electronics, and 
cleanliness, among many other things. The local 
kirana store or hyper-local market/supermarket used 
to supply everyday groceries till ten years ago. With 
the rise of technology and urbanisation, however, a 
number of startups are launching online grocery 
stores to meet consumer demand while also offering 
the convenience of home delivery and a break from 
waiting in long billing lines. 
 
The necessity for online food shopping has arisen as 
a result of changes in working conditions over the 
past ten years, including long hours for both couples. 
 

A platform for online shopping called Online 
Grocery Market enables customers to purchase fresh 
produce or food items directly from a seller via the 
internet. An online grocery store is analogous to 
physically purchasing produce in a neighbourhood 
market. Fresh food and other household goods are 
sold online by means of big online merchants like 
Amazon, Flipkart, and Zepto Big Basket. The 
customer's groceries include food items, toiletries, 
culinary supplies, household goods, pulses, and 
other types of groceries that include both perishable 
and non-perishable commodities. 
 
Due to the fact that the majority of financial 
transactions can now be completed online, online 
marketplaces have become a significant and 
permanent feature of modern life. Today, internet 
access has greatly expanded over the world, enabling 
connection even in the most remote locations 
without requiring you to leave your building. This 
elevates multitasking to a new level because it 
allows you to attend a meeting and visit a market 
that is several kilometres distant all at once. This has 
allowed the firms to expand without incurring the 
same costs as they would have if they had to 
establish a second branch in a different area. 
 

II.REVIEW OF LITERATURE 
 
Dr.Gagandeep Nagra and Dr.R.Gopal (2019) ,Said 
that the future of shopping in the nation was 
discussed in their work with regard to online 
purchasing. Businesses are coming online, meaning 
they have portals where they may sell their goods 
and services. Though it is becoming more and more 
popular outside of India, the Indian market is not 
following this worldwide trend in its growth. Online 
purchasing has a much greater potential for growth. 
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The impact of demographic characteristics on online 
buying criteria, such as total spending, number of 
purchases, and customer happiness, was investigated 
in this study report. 
 
Dr.M.Rajesh and G.Purushothaman (2020) ,This 
research findings pinpoint the factors contributing to 
the growing popularity of e-commerce. Given that it 
eliminates waiting times and the inconveniences of 
searching and standing in queue, this is especially 
important during the holidays. Shopping has evolved 
as a result of technology and the internet. Reduced 
marketing expenses and additional price reductions 
help businesses. We cannot live without the internet, 
and analysts predict that e-commerce will grow 
significantly in the next years.  
 
Teena Bhardwaj and Dr.N.Suresh(2021), In their 
work, they discussed how organised retail trade in 
India is becoming more competitive. India has seen 
a large influx of new retailers as a result of 
liberalisation and increased FDI. The level of 
competitiveness has escalated. Differentiating one 
retail store from another is essential. 
 
Dr.M.M.Goyal (2022),This review investigated the 
effects of online grocery shopping patterns on social 
justice, environmental sustainability, and ethical 
consumption behaviours, with a focus on 
sustainability and ethical elements. It examines 
research on issues such food waste reduction, fair 
trade, carbon footprint, and ethical sourcing methods 
in online grocery supply chains. The research 
examines how merchants' CSR programmes, 
consumers' purchasing preferences, and legislative 
actions to support environmentally friendly online 
grocery shopping practices are all related. 
 
NEED FOR THE STUDY 
The current study is a survey report designed to 
better understand the current E-impact of Online 
Grocery Shopping and customer preferences for it. 
People are shifting away from purchasing groceries 
online because they are such essential requirements 
in everyone's lives. As a result, the primary focus of 
this study is on the reasons why consumers prefer to 
shop for groceries online rather than offline. Online 
grocery shopping allows researchers to analyse 
customer behaviour, including price sensitivity, 
product preferences, and delivery preferences. 
 

 

III.OBJECTIVES OF THE STUDY 
 

 To know the customer preference towards 
online grocery Shopping 

 To Know the most preferred platform by 
customers for online grocery shopping 

 To study the factors influencing customer 
preference towards online grocery shopping 

 
IV.RESEARCH METHODOLOGY 

 
In this study, data from primary and secondary 
sources were gathered. A systematic questionnaire 
was used to gather primary data from 100 
respondents, and websites, magazines, journals, and 
newspapers were used to gather secondary data. 
 
DATAANALYSIS 

 The majority of customers are between the 
ages of 18 and 25, meaning that the majority 
of customers are from the teenage to adult age 
group, and the least number are from the 26 to 
40 age group.  

 
Awareness of shopping 

Particular No. of Respondents Percentage 
Yes 90 90 
NO 10 10 

Total 100 100 
 
90% of consumers are aware of online pantry 
shopping, while the other 10% are unaware of it.  
 
Preference for Buying Groceries 

Particular 
No. of 

Respondents 
Percentage 

Online 
Retailer 

47 47 

Super Market 20 20 
PDS 11 11 

Local Market 22 22 
Total 100 100 

 
47% of consumers choose online retailers when they 
go food shopping, with 20% of respondents 
purchasing from mega markets and 22% from local 
markets.  
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Mode of Payment 

Particular 
No. of 

Respondents 
`Percentage 

Net Banking 34 34 
Cash 71 71 

Debit/Credit Card 21 21 
E-wallet 20 20 

 
The majority of respondents (71%) prefer cash 
payment, followed by net banking (37%) and e-
wallets (20%). 
 
Most preferred online shopping 

Particular 
No. of 

Respondents 
`Percentage 

Big Basket 40 40 
Zepto 30 30 
Dunzo 21 21 
Blinkit 21 21 

Instamart 14 14 
 
40% of respondents prefer Big basket, 30% Zepto, 
21% Dunzo, and 15% Instagram for their food 
shopping. 
 
Is online shopping  beneficial 

Particular 
No. of 

Respondents 
Percentage 

Yes 90 90 
NO 10 10 

Total 100 100 
 
90% of participants report benefits from internet 
purchasing, whereas 10% report no benefits. 
 
Delivery of Goods on Time 

Particular 
No. of 

Respondents 
`Percentage 

Yes 66 66 
No 15 15 

Sometimes 19 19 
 
66% of respondents say their items are delivered on 
time, 15% say their goods aren't delivered on time, 
and occasionally 19% say they aren't delivered on 
time. 
 

V.FINDINGS OF THE STUDY  
 

 70% of respondents favour online grocery 
shopping.  

 80% of respondents are knowledgeable about 
online purchasing.  

 70% of items arrive on schedule.  
 Over 58% of respondents preferred Instamart 

and Big Basket for grocery shopping.  
 72% of people prefer online payment for 

groceries.  
 Fewer complaints. Online grocery shopping 

offers free services.  
 Over 60% of people prefer online purchasing 

over in-store shopping.  
 
SUGGESTIONS 

 Improve delivery speed and accuracy.  
 Companies should improve access to client 

contact help.  
 The organisation should prioritise app site 

development for easy shopping accessibility.  
 Providing accurate product information 

improves client trust in online shopping.  
 Addressing customer queries and problems on 

time can positively benefit company growth.  
 Improved accessibility can attract more 

customers.  
 Customer satisfaction may boost the 

company's stability and help it expand.  
 Concentrate on quickness and ease of usage  
 Use expiry dates whenever possible. Include 

all important product details. Display high-
quality images and clearly mark brand names, 
price, ingredients, nutritional value, allergies, 
and pack size.  

 Ensure clients can easily register, find 
products, add items to basket, and pay.  

 Enable item filtering by sub-groups for faster 
search results.  

 Provide multiple delivery alternatives and time 
periods. Be clear about delivery times.  

 Provide precise information on fresh produce. 
This includes not just a description, but also 
freshness 

 Labels that indicate how many days the 
product will last after it is delivered.  

 Allow customers to exchange or return things 
if they do not fulfil their expectations. 

 
VI.CONCLUSION 

 
Online grocery delivery services fulfil several 
demands of customers, such as filling specific 
market gaps with products or saving time for 
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consumers who just have time to buy for weekly 
supplies. The elderly and disabled who are confined 
to their homes can shop by having goods delivered 
to them. Online shopping seems to remain in strong 
demand, despite a significant drop in the number of 
pure-play online retailers. The established brick-and-
mortar supermarkets are necessary for the major 
business model that is now in place.  
 
Given the perishable nature of many supermarket 
products, this approach works well since it 
streamlines delivery and capitalises on reputation, 
two factors that are significant to consumers. 
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